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Suggestions and remarks on barriers in open research communication. The remarks in bold very
mentioned several times.
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e Cited articles
are often not
open, thus it is
difficult to tell
about them.

e  Publicly
funded
research
results and
materials
should be
available, so
that they can
be
communicated
and discussed

Communication
is treated as
news, not
research reviews
on societally
important issues.
Current immense
amount of
publications
prevents similar
publicity for all
results. It is not
correct, that you
get publicity with
money.
Communication
should create a
channel for free

e Extra funding
for libraries to
offer individual
copies of
articles.

e Joint guidelines
for research
communication.

e Communication
is treated as
news, not
research
reviews on
societally
important
issues.

e Extension of
Plan S to other
journals as
well.

e Communication
is treated as
news, not
research
reviews on
societally
important
issues.

e  Visibility in
media should
not be the
desired impact.

e Current
immense
amount of
publications
prevents
similar publicity




on many
levels.

and informal
discussions to
foster deeper
understanding
on research
results.

for all results. It
is not correct,
that you get
publicity with
money.




